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Woman’s Economic Development Network

What do Bubble Wrap, Post 
Pandemic Cities and Economic 
Resilience have in Common?

April 8, 2022
April 8, 2022

Presenter Notes
Presentation Notes
Pandemics have shared the way cities are planned and configured. 
Throughout history, cities have evolved to solve problems for urban dwellers and supported economic prosperity.

American cities are a collection of local and regional economies.

When city’s re-purpose streets, office spaces and amenities to address place-based policies, what does it mean for cities moving forward?
Geography matters and greater understanding about how it informs the resilience of post pandemic local and regional economies, personal preferences and equitable outcomes is informed by unique spatial-temporal relationships or bubbles.
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Presenter Notes
Presentation Notes
Throughout this presentation as if you already didn’t know bubble wrap is a metaphor for spatial-temporal economic transactions within a defined space.
We all have spatial-temporal economic relationships. This informs cities and regional economies and is not anything new to economic developers. 
 Where we live, work, shop, play, and seek knowledge, childcare and medical care have been disrupted by the COVID experience.

BTW- hand out the bubble wrap
Created in 1957 by Alfred Fielding and his partner, a Swiss inventor called Marc Chavannes, Bubble Wrap is the result of the two tinkering away in Fielding’s garage in New Jersey. They were looking for a new wall covering and stuck two shower curtains together. IBM was the first large company to use it for shipping.

Data suggest the influence of personal preferences, hybrid work, the great resignation, supply chain disruptions and the relationship to foreign markets has changed the nature of our economic bubbles.
Access to quality of life amenities, public safety, and  climate resilience have entered C-suite site selection decision making in different ways due to the pandemic.
 Understanding of how economic bubbles inform the economy of communities, small businesses, downtown revitalization and regions presents as an exciting challenge for economic developers.
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“There will be a new normal, in terms of cities and everything 
else, is speculation.”

(Batty, 2020)

Many nodes and links in 
these networks will change. 

Major changes in modes of 
transport with many public 
transports declining rapidly, 
many people working from 

home and many supply 
chains being refashioned. 

Some networks may well 
disappear while new ones 

will take their place.

Perhaps a bigger casualty of 
this crisis will be air travel 

and tourism.

The hardest to return to pre-
pandemic times will be 

restaurants, pubs and large 
entertainment venues. 

Ramifications will be deep 
and wide and the new 

normal that emerges will be 
very different from that of the 

immediate past.

International 
Companies Ramp Up 
Regional Investment

Presenter Notes
Presentation Notes
Batty, M. (2020). The Coronavirus crisis: What will the post-pandemic city look like?. Environment and Planning B: Urban Analytics and City Science, 47(4), 547-552.
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COVID 
Accelerated 
Everything, 
What’s Next?

Why are we here today? – Travel patterns, 
workplace, relationships, personal preferences

ED Goal 1 - Tackle economic recovery and 
promote equitable resilience.

ED Goal 2 - Innovate our response to economic 
shocks. 

ED Goal 3 – Support our cities and region's ability 
to compete for talent and promote quality of life.

Tactics – Examine, Elevate and Promote  

Who Benefits? - Urban, Suburban, Rural 
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Geography Matters

15
min

60+
min

30-40
min
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Economic Resilience Disruptors

• Supply Chain/Global Markets 
Elasticity

• Just in time delivery
• Climate/Energy/Environment
• Diversity/Equity/Inclusion
• Small Business/Entrepreneurs
• Public Safety
• Childcare
• AI/Workforce Development
• Human Capital

• Great Resignation/Silver 
Tsunami

• K-12 Education
• Transportation/Transit/Freight/

Airport Connectivity
• Land Use/Fair Housing/Diverse 

Housing
• Infrastructure Capacity/ 

Broadband Availability & Access
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Examine
(Moreno et al., 2021. Smart Cities, Introducing the 15-minute City, 4, 93-111) 

Optimal 
Density

allows for 
creation of 
local-based 

solutions

Proximity
allows 

transition in a 
reduced 

timespan.

Diversity
promotes a 
variety of 
cultural 

products and 
heritage.

Digitalization
is crucial in 

facilitating the 
optimal 

consumption 
of resources.

Presenter Notes
Presentation Notes
Citation: Moreno, C.; Allam, Z.; Chabaud, D.; Gall, C.; Pratlong, F. Introducing the “15-Minute City”: Sustainability, Resilience and Place Identity in Future Post-Pandemic Cities. Smart Cities 2021, 4, 93–111. https://doi.org/10.3390/smartcities 4010006
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City Tactics
(JLL Global Real Estate Services 2/22)

The pandemic further accelerated the trend 
in certain countries. Large companies in the 
U.S. such as Tesla have moved their 
headquarters to lower-cost, more business-
friendly cities. “Before the pandemic, talent-rich secondary 

cities were already attracting people and 
companies with their affordability and high 
quality of life,”

“As cities emerge from a difficult couple of 
years, those with a critical mass of people, 
broad mix of industries and major 
universities are best positioned to continue 
to attract talent and companies,”

Presenter Notes
Presentation Notes
A 2021 study by McKinsey and Company determined working women are experiencing the worst effects of the COVID-19 recession when it comes to burnout and are leaving the workforce at a higher rate than men. What does this mean for cities, when they consider place-making amenities and workforce development approaches.

The return of leisure and hospitality are credited for leading the City of Charlotte Uptown area out of the COVID recession in 2021.


Offices of the future must provide a great experience as should their neighborhood for example in Charlotte employers have flocked to new offices in South End versus Uptown in part because they get to make the spaces work for flexible schedules and meeting rooms that connect to outdoor terraces and more mixed use and neighborhood amenities nearby.

https://www.bloomberg.com/news/articles/2021-12-01/tesla-makes-it-official-completing-headquarters-move-to-texas
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Elevate Solutions

Advocate for concepts that would reorient 
urban development into paths that support 
both environmental and equitable paths. 

Emphasize accessibility and proximity, via 
walking or cycling, which have numerous 
social, economic and environmental 
benefits.

Incorporate digital solutions to improve 
livability and enable spatial-temporal 
dimensions that enhance the quality of life. 

Presenter Notes
Presentation Notes
Tricky need to avoid sprawl, gentrification, displacement of vulnerable households, businesses and community members.

 
William Fulton, Rice Institute for Urban Research, Kinder Institute
 
https://kinder.rice.edu/urbanedge/2021/03/15/6-post-pandemic-predictions-how-cities-will-change

 
Big, expensive cities are out. Smaller, cheaper cities are in.
 Owning is in and renting is out
Downtowns as we know them are dead — but they will come back in a different form
 If you make people come to the office, you’d better make it worth their while by emphasizing meeting places over office spaces.
 
Retail is over – but restaurants and bars are not
Public transit will come back – but it may be smaller and different
“Place amenities” matter more than ever – even in Zoomtowns and Zoomburbs
 
Counterintuitively, this may be the biggest lesson from the pandemic:

 As people are untethered from their commutes, they are looking for something more than just bigger houses and bigger yards. Wherever they go, they are still looking for those “place amenities” — parks, restaurants, walkability, charm — that they found in cities.

The city is likely to come roaring back after the pandemic is over, becoming livelier and more prosperous than ever before. 
 
But, it will be different: Not as concentrated, more varied and more balanced. And the urban amenities that have characterized big cities up to now are likely to spread out to smaller cities and suburbs across the land as urban refugees find new places to live
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60+
min

30-40
min

15
min

Presenter Notes
Presentation Notes
Start with a clean spatial- temporal space
Chart a course and build some spatial city regional economic bridges.
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Promote

Support the emergence of new socio-
economic structures and force new 
planning models that ensure a safe and 
sustainable economic future.

Respect the importance and the 
connections of density, proximity, diversity 
and digitalization. 

Re-think the city concept, build a more 
humane urban fabric, that is safe, more 
resilient, sustainable and inclusive. 

Presenter Notes
Presentation Notes
This may include changing the nature of questions in interviews, focus groups, surveys about personal and professional preferences post-pandemic
The incorporation of Geo-Fencing for cell phone locational research contracts to determine who is visiting, travelling, staying in a certain area
How downtown connectivity supports economic development of small businesses and entrepreneurs
The use of public spaces for dining, active transportation and parks has enhanced value and use
Promote Innovation based on your knowledge, experience, local and regional conditions
Think about the bubble wrap features that inform your economy and how they have changed for the near-term and long-term
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Thank You!

National Bubble Wrap  Day
Monday, January 31, 2022

Presenter Notes
Presentation Notes
�
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